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10 ESSENTIAL TIPS FOR A KINDER
SOCIAL MEDIA PRESENCE



Why Kindness is Your Biggest Asset

In a landscape dominated by noise and fleeting trends,
the most powerful tool for any third-sector
organization remains trust.

As we |look ahead to 2026, social media success won't
be measured by the size of your follower count, but by
the depth of your community and the kindness you
consistently show.

This isn't just about avoiding negativity; it's about
being proactive, accessible, and deeply human in every
interaction. We've distilled the essential shifts in the
digital world into 10 actionable, easy-to-follow tips that
will not only improve your online reach but
fundamentally strengthen the authentic relationships
your cause depends on. Get ready to make kindness
your core strategy.




PART 1: THE NENW
KINDNESS STRATEGY

Tip 1: Prioritise Community Over Follower
Count
e Focus Area: Shift from broadcasting to
nurturing smaller, high-trust communities (e.g.,
private groups, close friends lists).
e Actionable Advice: The public feed is cluttered,;
audiences seek belonging in smaller, safer
spaces.

Tip 2: Lead with Authentic Storytelling (Video)
e Focus Area: Use short-form video (Reels,
Shorts) to share unpolished, human stories of
impact, not just slick corporate graphics.
e Actionable Advice: Authenticity and speed
outperform high production value. Show
people, not just logos.



Tip 3: Master 'Social SEO' & Search Kindness
e Focus Area: Optimise captions and hashtags to
answer user questions, as younger users use
social platforms (like TikTok) for search.
e Actionable Advice: Be a helpful resource when
people are actively looking for information or
solutions.

Tip 4: Accessibility is a Kindness Must
e Focus Area: Always use CamelCase on hashtags
(e.g., #DigitalKindness), add Alt Text to all
images, and use subtitles for every video.
e Actionable Advice: This is non-negotiable for
inclusion, making your message accessible to
everyone.



PART 2: KINDNESS IN EVERY
INTERACTION

Tip 5: The 5-Minute Shower of Love

e Focus Area: Spend 5 minutes daily engaging
with small accounts in your niche, leaving
genuine, uplifting comments that aren't just
one-word replies.

e Actionable Advice: Spreading proactive
kindness (love-bombing) fuels the cycle of
positivity and builds genuine relationships.

Tip 6: Respond with Empathy (Social Customer
Care)

e Focus Area: View your comments/DMs as a
customer service channel. Respond quickly and
empathetically to all queries and complaints.

e Actionable Advice: Fast, empathetic responses

build trust and are critical for brand reputation
in 2026.



Tip 7: Practise the Pause-Before-Post Rule

e Focus Area: Before posting an angry reply or
joining a negative pile-on, take a breath. Ask:
"Does this action increase kindness or
contribute to noise?"

e Actionable Advice: Mindful action is key.
Choosing to scroll or report is often kinder
than engaging in negativity.

Tip 8: Fuel the Good (Vote with Engagement)

e Focus Area: Actively like, love, and share
inspiring stories and positive news from other
people and organisations.

e Actionable Advice: Algorithms show you more
of what you engage with, creating a positive
feedback loop for you and your community.



PART 3: ORGANISATIONAL
KINDNESS & IMPACTY

Tip 9: Protect Consent with Dignity

e Focus Area: Always ask for informed, time-
limited consent when featuring staff,
volunteers, or clients. Ensure they can change
their mind and that photos are dignified.

e Actionable Advice: Protecting the privacy and
rights of the people in your stories is the
highest form of digital kindness.

Tip 10: Measure Action, Not Just Awareness

e Focus Area: Define measurable goals beyond
likes (e.g., Sign-Ups, Donations, Volunteer
Enquiries) and ensure the journey from post to
action is simple on a mobile phone.

e Actionable Advice: Kindness without
measurable impact is just ‘awareness.' Focus
on action that drives real-world change.



TAKING ACTION: YOUR
DIGITAL KINDNESS PLEDGE

You now have the essential toolkit to make
kindness the defining feature of your social media
strategy in 2026. This is more than just good
manners; it is about building a sustainable,
trustworthy, and impactful digital presence.

Thank you for choosing to lead with kindness. We
look forward to seeing the positive impact you
create online.

ANY QUESTIONS PLEASE GET IN TOUCH AT
DIGITALKINDNESSUK@GMAIL.COM



